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Reality show Kaun Banega Crorepati (KBC), which is back on Sony Entertainment Television with
its 15th season, is attracting sponsors and advertisers in good numbers.

While the iconic quiz show is known to pulls brands, old and new, it may not have an easy run this
year, feel some industry experts.

According to them, the show may have to face some competition from big cricket events and
other popular IPs such as Bigg Boss scheduled during the festive season.

In fact, some industry watchers believe that the property may not see a 100% ad inventory sell-
out as there could be a shift of eyeballs and ad spends.

Speaking to exchange4media, Vinay Hegde, Chief Buying Officer, Madison Media, shared, "Sony
has signed up sponsors.

However, with 90-100 episodes to sell, and Asia Cup & World Cup in between during the festive
season, inventory may not see a 100% off-take."

According to Hegde, there could be a decline in viewership due to big cricket events in the festive
season.

"Festive season should see KBC fare well with special episodes etc.

That said, this year, cricket could see some shift of eyeballs and spending during the festive
period.

Bigg Boss would also start off during the same period."”

A media planner, who did not wish to be named, too believes that it is not going to be easy for
Sony this year.

"Judging by the demand, they should be able to do (ad inventory sales) 10-15% higher than last
year.

There are 100 episodes and 18 minutes of advertising is available per episode.

So not going to be easy.

Also, this year they are coming up with a lot of integration ideas for brands which they are trying
to monetise," he said.

Talking about hiking ad rates, Hegde said that it will be a challenge for Sony as it would be
balancing rates and inventory to maximise revenues.

"And try to add to it through creative integration options," he said.

For example, Hyundai Motor India is offering its newly launched SUV Exter as a prize for the
contestant who ends up winning Rs 1 crore and Verna for the contestant who wins Rs 7 crore.
Also, like last edition, the contestants who cross the second stage of the show (Rs 3.
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2 lakhs) will get an annual supply of Gowardhan Ghee (Parag Milk Foods).

Also, Xiaomi, which is one of the sponsors, has joined hands with the show to introduce a fresh
dimension to the 'Video Call a Friend' lifeline through the 5G technology.

Commenting on the partnership, Anuj Sharma, Chief Marketing Officer at Xiaomi India said, "KBC
has been an integral part of Indian households for years.

Like the show, Xiaomi India has been touching millions of hearts in its 9 years of journey in India.
Both are rooted in authenticity and dedicated to connecting with the masses.

Through this collaboration, we are delighted to introduce a fresh dimension to the 'Video Call a
Friend' lifeline through our 5G technology."

While some industry players anticipate a shift in ad monies and viewership, others feel the show
is too big to get affected.

According to them, KBC has brands that have been consistently associated with it and then there
are some new ones that have come onboard with high expectations in terms of revenue and
viewership in the festive season.

In their opinion, it is the show host superstar Amitabh Bachchan who brings in the trust factor for
brands.

Said Vishal Shah, Managing Partner, Essencemediacom India, "KBC is a big show as it brings
Amitabh Bachchan and has consistent sponsors like Asian Paints, Cadburys and Ultra Tech.
Association with this show makes the brands a household name.

It is an opportunity for them to connect with audiences.

Due to Mr Bachchan, the cost of the show is high and brands leverage from that and trust factor is
in multi-fold ways.

The show will be a good break for the audiences as so much cricket has happened this year."
"Opportunities have doubled now as there is both TV and digital.

There is a separate audience for both and with OTT getting bigger, the reach is wider.

Viewership will be more," Shah added.

When asked about the face-off with cricket series and the possible shift of eyeballs and ad
monies, Neeraj Vyas, Business Head - Sony Entertainment Television, Sony SAB, PAL, and Sony
MAX Movie Cluster said, "Season after season, KBC has enjoyed diverse participation from
brands across categories, not only existing partners but also by building new associations.

Our primary objective is to provide a win-win for all the stakeholders of this show —advertisers,
sponsors and viewers by curating an amalgamation of compelling content, targeted advertising
solutions, and seamless brand integrations."

"The 15th season of Kaun Banega Crorepati is Co-Presented by Hyundai Motor India Limited and
Co-Powered by Asian Paints, Ultratech Cement, Mondelez India, and Parag Milk Foods.

With Banking Partner — State Bank of India and Special Partner — Vicco Laboratories, the show's
Associate Sponsors are Xiaomi, MRF, Bikaji, RC Plasto Tanks and Pipes, Kalyan Jewellers, and
Cera Sanitaryware.

The reality quiz show also has a large partnership deal with the Reserve Bank of India, he added.
KBC 15 has got onboard Hyundai Motor India Ltd as a co-presenter.

It will be co-powered by Asian Paints, Ultratech Cement, Cadburys Dairy Milk and Gowardhan
Ghee.

The State Bank of India is the banking partner for the show while Vicco Laboratories is the special
sponsor.

Among the associate sponsors of the show are Xiaomi, MRF, Bikaji, RC Plasto Tanks and Pipes,
Kalyan Jewellers and Cera Sanitaryware.

The quiz show also has a large partnership deal with the Reserve Bank of India.

Among new sponsors, there is Vicco, Bikaji and Cera.

KBC Season 15 premiered on Sony Entertainment Television channel on August 14 and will air
every Monday to Friday at 9 pm.

Launching the show, Sony in a statement said, "The perfect amalgamation of knowledge and
entertainment, megastar Amitabh Bachchan hosts this reality show with elan and gravitas.

With the promise of a NewBeginning, Kaun Banega Crorepati will capture the essence of the



progress that India is making, bringing forth some remarkable changes that will make the game
play tougher and far more engaging."
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Japao domina os Jogos Olimpicos de Skate bwin 49ers
Paris

Com a populacdo mais velha do mundo bwin 49ers média, ruas de cidades limpas e uma
reputacdo nacional de cumprir regras, o Japéo pode nao ser um paraiso imediato para skatistas.

No entanto, como demonstraram os eventos esta semana bwin 49ers Paris, quando se trata de
skate feminino, as adolescentes japonesas estao incendiando.

Por segundo Olympics consecutivos, o time do Japdo dominou o evento de rua — e podera fazer
0 mesmo na categoria de parque a partir de 6 de agosto.

A surtida tardia da Coco Yoshizawa, de 14 anos, ajudou-a a derrotar a compatriota Liz Akama,
de 15 anos, para a medalha de ouro no Parque Urbano La Concorde, Paris, domingo. As
pontuacdes do par estavam acima do resto.

"As pessoas na adolescéncia realmente podem se apresentar e atingir um nivel tdo alto nos
Jogos Olimpicos e acho que isso é maravilhoso", disse Yoshizawa a AP depois de acertar um
grande truque de trilho de rail que a coroou campea olimpica.

Em segunda-feira, o fendmeno do skate masculino de 25 anos Yuto Horigame defendeu bwin
49ers coroa olimpica com uma pontuacao quase perfeita, derrotando os americanos Jagger
Eaton e Nyjah Huston por pouco.

Horigame e o Time do Japdo eram favoritos ha muito tempo nos Jogos Olimpicos de Paris apos
a estreia épica do esporte bwin 49ers seus Jogos Olimpicos bwin 49ers casa bwin 49ers Téquio
h& trés anos.

Na época, Momoiji Nishiya, entdo de 13 anos, cativou o publico japonés a medida que ela pulava
seus competidores para ganhar o ouro inaugural feminino na rua no Parque Esportivo Urbano
Ariake.

Sakura Yosozumi, entdo de 19 anos, e Kokona Hiraki, entdo de 12 anos, lideraram o evento
feminino de parque de 2024 bwin 49ers Téquio. A britAnica Sky Brown, entdo de 13 anos,
conquistou o bronze. Todos e trés competem no evento de parque deste ano.

"Como nao ha limite de idade para o skate nos Jogos Olimpicos, qualquer jovem pode competir",
disse Hiraki, a medalhista olimpica mais jovem desde 1936, bwin 49ers julho.

"H& muitos jovens skatistas nos Jogos Olimpicos e cada vez mais bons skatistas a cada ano. Eu
tenho a oportunidade de competir novamente nesta vez, entdo quero desfrutar e quero que as
pessoas vejam como € legal e divertido o skate.

O crescimento dos skatistas japoneses é surpreendente bwin 49ers um pais que geralmente



desaprova demonstracdes publicas do esporte.

O skate ¢é proibido por lei bwin 49ers areas movimentadas e geralmente limitado a parques de
skate, o que dificulta o treinamento de aspirantes a skatistas bwin 49ers areas néo designadas.

Isso, combinado com o problema de populacéo idosa do pais — as taxas de natalidade japonesas
atingiram um recorde baixo bwin 49ers 2024 — colocaria a maioria dos esportes bwin 49ers risco
de uma limpeza macica.

Mas a inclusdo nos Jogos Olimpicos despertou exposicao e recursos da juventude. O numero de
parques de skate no pais desde 2024 quase dobrou para 475, de acordo com a Associacéo
Japonesa de Parques de Skate. Ap6s uma colheita impressionante de medalhas, pode haver
espago para mais crescimento.

"No passado, o Japao estava 10 a 15 anos atras dos EUA bwin 49ers termos de tecnologia do
skate", disse o pioneiro japonés do skate Junnosuke Yonesaka a bwin 49ers . Yonesaka tem sido
o0 rosto da cena de skate do pais desde os anos 1990.

"Mas o numero de parques de skate tem aumentado rapidamente desde os anos 2000. Agora ha
mais parques com secdes semelhantes as de competi¢des oficiais, com rampas altas e longos
trilhos, criando um ambiente bwin 49ers que os skatistas podem praticar habilidades dificeis
regularmente desde tenra idade.

"Acredito que isso tenha levado o Japdo a adquirir habilidades dificeis que levam a pontuacdes
mais altas."

Japao a parte, o skate feminino bwin 49ers ambas as categorias € dominado por atletas
adolescentes.

A medalha de bronze de rua de Paris ficou com a popular brasileira de 16 anos Rayssa Leal, que
nos Jogos Olimpicos anteriores se tornou a medalhista olimpica mais jovem de seu pais,
enquanto a Cui Chenxi de 14 anos da China perdeu por pouco bwin 49ers quarto lugar.

No evento de parque subsequente, a Zhang Haohao de 11 anos da China se tornaré a atleta
olimpica mais jovem de Paris 2024, a atleta olimpica mais jovem da China e a segunda atleta
olimpica mais jovem da historia.

Outras jovens competidoras incluem a prodigiosa de 10 anos do Filipinas, Mazel Paris Alegado,
gue participou dos Jogos Asiaticos do ano passado, e a Arisa Trew, de 14 anos, da Australia,
cujos truques quebraram recordes mundiais.

Mas o mais importante, Hiraki — que completara 16 anos no proximo més — reiterou que o
skateboarding ndo pode perder de vista o principal motivo de bwin 49ers existéncia: a cultura.
"Estou feliz e ressentido porque esta sendo reconhecido como esporte olimpico", disse ela.

"E 6timo que o skateboarding sera conhecido por mais pessoas bwin 49ers todo o0 mundo. Mas o
skateboarding originalmente era algo para se divertir e ndo gosto da ideia de se tornar uma

competicao e todos fazendo isso com um senso de rivalidade. Foi um pouco complicado porque
eu tinha esses dois sentimentos."
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